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Supply: daily inventory Demand: daily delivery Demand: daily broadcast spots
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Supply: daily inventory Demand: daily delivery Demand: daily broadcast spots

TV advertising: supply/demand until summer 2022

Sources: CIM TV/Nielsen. Inventory & delivery (broadcast 30" GRPs) on 18-54 years.

North (excl. VRT)

South

Tension somewhat decreased, within a context of fragmentation


